eNN[\MORe

PRESS RELEASE
3" MARCH 2025

ENNISMORE’S MONDRIAN TO ARRIVE ON
SECLUDED ISLAND IN THE MALDIVES

On a private island in one of the world’s most captivating oceans, bold design
intersects with island life at Mondrian Maldives.

Download Image

Ennismore, the fastest-growing lifestyle and leisure hospitality company, announces the
signing of Mondrian Maldives, set to open on Kuredhivaru Island in 2026. Located just a 45-
minute seaplane flight from Male International Airport, the resort is on one of the only handful
of exclusive islands within the Noonu Atoll.

Before being reimagined into a Mondrian, the property will operate as Kuredhivaru Resort &
Spa under Ennismore’s management. Previously flying the Movenpick flag, Kuredhivaru
Resort & Spa will continue to be bookable on ALL.com and remain part of ALL, Accor’s loyalty
programme and booking platform. This transformation underscores the owner’s and
Ennismore's commitment to elevating the destination into a lifestyle brand under Mondrian.

Always delivering on creativity with a progressive, forward-thinking approach, Mondrian
Maldives will reveal itself through a series of dream-like spaces inspired by the worlds of
modern design, art, and culture. The sleek aesthetic extends to the resort’s 105 villas, which
include 30 beach pool villas cradled in lush greenery, 72 overwater pool villas with endless
views of the surrounding turquoise waters, and three-bedroom beach pool residences offering
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direct access to the island’s white-sand beaches. Every villa features a private pool, allowing

guests to fully immerse themselves in the pristine sanctuary of this tropical oasis.

True to Mondrian’s reputation as a cultural connector, the resort will provide programming and
experiences that reflect the Maldives’ rich and diverse culture. Designed to engage the
senses, guests can revitalise their spirits at the resort’s spa, recharge and strengthen at the
gym, or take the plunge to explore the Maldivian reefs at the diving centre. A yoga pavilion,
tennis and volleyball courts, and swimming pools are available, while younger guests can take
full advantage of the kids’ club. For the foodies, cutting-edge culinary and mixology

experiences are on the menu, with four restaurants and bar venues.

Phil Zrihen, Brand COO for Mondrian Hotels at Ennismore, said: “Surrounded by stunning
beaches and turquoise waters, Mondrian Maldives will create the perfect sanctuary for our
guests. Where bold design intersects with island style, the resort realises new dream-like
spaces where guests can escape into nature’s wonders on a secluded private island. In
bringing Mondrian’s oversized imagination to the Maldives, we hope to raise the bar as a

cultural and culinary destination in the islands.”

Rooted in art, design and culture, groundbreaking interiors, immersive art installations, and
inventive culinary experiences are hallmarks of a Mondrian. With ten properties at the forefront
of some of the world’s most exciting established and emerging cultural hubs in Singapore, Los
Angeles, Miami, Doha, Mexico City, Cannes, Bordeaux, Seoul, Hong Kong and Ibiza, the
brand is experiencing exciting growth, opening in key destinations including in Abu Dhabi,
Tulum, Dubai and Australia’s Gold Coast.
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ABOUT ENNISMORE

Ennismore is a global collective of entrepreneurial and founder-built brands with creativity and purpose at their
heart. Founded in 2011 by entrepreneur Sharan Pasricha, Ennismore and Accor entered a joint venture in 2021,
creating a new autonomous entity and the fastest-growing lifestyle hospitality company, with Accor holding a
majority shareholding. Ennismore comprises three pillars: a lifestyle collective rooted in culture and community,
immersive resorts creating havens for escapism and entertainment, and iconic luxury venues pioneering the art of
exclusive culinary destinations.

Ennismore has an unrivalled ecosystem of 15 brands and two independent F&B groups with 170+ open hotels and
120+ in the pipeline, as well as over 500 restaurants and bars. Ennismore operates hotels in over 35 countries with
over 25,000 team members. Ennismore has four dedicated in-house studios: an F&B Platform; AIME Studios,
Interior & Graphic Design; a Digital Product & Tech Innovation Lab; and a Partnerships Studio. Dis-loyalty is
Ennismore’s travel and food membership dedicated to lifestyle. Ennismore is committed to positively impacting the
world, with a key focus on creating inclusive communities among its teams and in the places it calls home.
ennismore.com *Figures as of the end of June 2024.
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